
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

conceptualization to product development and business results in the past year. 

 

 

Participants: 

OTAs, hotels, airlines, destinations and attractions, cruises, car hailing platforms and other companies which provide 

innovative products for the travel industry that meet the following criteria: 

⚫ Products are designed based on user needs and provide innovative solutions to tackle pain points; 

⚫ Products can be a micro-innovation or a disruptive innovation that exhibit new thinking, with optimized 

product features or experiences to better meet user needs or identify the potential to develop untapped 

markets. 

⚫ Products must be ready to launch within a year to optimize and enhance the travel user experience, or to help 

travel companies improve operational efficiency. 

 

Evaluation Criteria： 

 

⚫ Product Positioning and meeting user needs: 30% 

A successful case must answer users’ needs. It is a major criterion to determine how successful 

a product is. 

 

⚫  Product features and applications: 40% 

Product positioning is the thinking, and design features and applications are practical interpretations of 

the product positioning. A workable innovation should have rational functions and applications.

Digital Travel Awards 

—— Product Innovation Awards Submission Process Description —— 

The Product Innovation Awards are designed to identify innovative products that show excellence from 



 

⚫ Results: 30% 

Results demonstrate a product’s success. The measure of a product’s success differ based on where it is at 

the development stage and the nature of the innovation. The entries for Product Innovation Awards tend to be 

relatively new in the market. As such, qualitative evaluation will be primarily adopted, and quantitative 

evaluation of data will be secondary. 

 

The following information and files are needed for entry submission: 

1. Basic information (mandatory): company information, contact details and entry information. 

 

2. Entry PPT (mandatory): please refer to the Entry PPT Guidelines to prepare your documents. 

3. Other reference material and files (optional): video, audio or others. 

 

Please compress the above materials into one package and email to award@traveldaily.cn before July 15, 

2019. 

For inquiries, please call 86-020-2882 9512. 

 

 

Entry PPT Guidelines: 

In line with the Product Innovation Awards evaluation criteria, the entry PPT must include the following aspects: 

⚫ Product Overview: objectives, results, resource allocation, budget, etc. 

⚫ Pain points to tackle 

⚫ Product positioning and design logic 

⚫ Strategies, challenges and solutions in project implementation. 

 

For inquiries, please contact the organizing committee at 86-020- 2882 9512 or award@traveldaily.cn. 

mailto:award@traveldaily.cn
mailto:award@traveldaily.cn

